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This book addresses the connection between political themes and literary form in the most recent Argentine poetry. Ben Bollig uses the concepts of “lyric” and
“state” as twin coordinates for both an assessment of how Argentinian poets have conceived a political role for their work and how poems come to speak to us
about politics. Drawing on concepts from contemporary literary theory, this striking study combines textual analysis with historical research to shed light on the
ways in which new modes of circulation help to shape poetry today.
"The first investigation of the role of how modernist objects were marketed by affirming buyers' racial and gender identities"-Shaped with a clear political chronology, MAKING AMERICA reflects the variety of individual experiences and cultures that comprise American society. The book's
clear and helpful presentation speaks directly to students, sparking their curiosity and inviting them to “do history” as well as read about it. For instructors whose
classrooms mirror the diversity of today's college students, the strongly chronological narrative, together with visuals and an integrated program of learning and
teaching aids, makes the historical content vivid and comprehensible to students at all levels of preparedness. Available in the following split options: MAKING
AMERICA, Seventh Edition (Chapters 1-29), ISBN: 978-1-285-19479-0; Volume I: To 1877 (Chapters 1-15), ISBN: 978-1-285-19480-6; Volume II: Since 1865 (Chapters
15-29), ISBN: 978-1-285-19481-3. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
The Power of Direct Selling. Direct selling is not an industry per se nor is it merely a go-to-market business model and channel to reach consumers. It is bigger than
any of this – direct selling is people. The ability for people with entrepreneurial spirit to build a successful business, whether it be from the ground up or by
representing a company’s product, is at the heart of direct selling and it is people who made (and continue to make) direct selling the successful marketplace that it
is today. The direct selling marketplace is comprised of mission-driven and socially responsible companies offering a wide variety of product and services, and the
list of direct selling companies is abundant with entrepreneurs who built their businesses by utilizing an independent salesforce channel to market and sell their
products or services directly to consumers. Possibly one of the most prominent of these entrepreneurs is Mary Kay Ash, a legend as a glass-ceiling breaker and a
woman who built a very successful business with a go-to-market strategy of direct selling. Unlike Mary Kay Ash, however, not all aspiring business owners are
willing/able to invest their savings and time on a start-up business. These micro-entrepreneurs desire to have the economic and social benefits of managing their
own businesses but do not want the startup costs and demands associated with traditional business planning. As such, becoming a direct selling distributor offers
a low-risk, low-cost pathway to micro-entrepreneurship. The traditional barriers to small business ownership are removed when a micro-entrepreneur builds a direct
selling business that is backed by established brands. These established brands, several of which are featured in this book, offer the micro-entrepreneurs quality
products, business training, and technological resources to achieve a self-determined metric of success. Framed within the context of entrepreneurship and an
historical overview of the long-term sustainability of this business model, this book is intended for practitioners who want to read about the breadth and depth of
direct selling. Importantly, this book provides considerable depth in terms of three particular issues associated with direct selling: Compensation, Ethics &
compliance, and Global reach. For scholars, this book is built on a strong foundation of valid and reliable research endeavors. The authors have published research
on direct selling in high quality, reputable and peer-reviewed academic and practitioner journals. Thus, this book can add foundationally to the research efforts of
academics who are conducting research in a wide variety of topics (such as sales, women empowerment, business strategy, ethics, distribution models, gig
economy, and global entry – to name a few), as well as to members of the press who want reliable and valid content upon which to build their stories. The book’s
content is also particularly informative for policymakers at the local, state, national, and international levels. For students, reading this book will offer a variety of
insights, particularly related to the intricacies of channel selection and design. Direct Selling: A Global and Social Business Model is a collective project from eight
academics and practitioners who have dedicated much of their careers to understanding direct selling as both a go-to-market strategy and a channel of distribution
and to capturing the people who are the foundation of direct selling. The pages of this book bring together a wealth of research and knowledge that can inform a
broad spectrum of constituents about the economic and social benefits of direct selling, while also providing detail and clarity on key issues related to direct selling
as a sustainable business model.
A Global and Social Business Model
Film and Cultural Diplomacy at the Brussels World’s Fair
Gateway State
Media Activism in the Digital Age
The Public Promotion of Industrial Design in Postwar Belgium (1950–1986)
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Projecting America, 1958
Merchant Vessels of the United States

Going global can be risky business if you don't divest yourself of your ethnocentric thinking. You have to take into consideration your new market's language, work schedules, tastes, lifestyle choices, and cultural
associations, and this is the book to help you do that! Handbook of Cross-Cultural Marketing shows you how to sensitize your marketing approaches to the cultural norms and taboos of other societies, as well as the
importance of demonstrating an interest in and appreciation of different cultures. Designed to assist both American and foreign companies, Handbook of Cross-Cultural Marketing shows you how to increase your chance
at success in international markets. It identifies and explains ten important aspects of culture that are essential to cross-cultural marketing to help you understand how underlying cultural beliefs govern the way marketing
functions in different societies. It also gives you specific steps for developing cultural adaptation strategies in international marketing. To further your understanding of global marketing and fundamental marketing
concepts, this comprehensive book discusses: real life examples of company successes and failures abroad attitudes toward middlemen in underdeveloped countries the advantages of foreign trade shows locating and using
representatives, agents, and/or distributors in foreign countries the reception of different American products in different countries potential cultural pitfalls of primary data collecting techniques the role of time in various
cultures setting standards for product performance A useful text for students and practitioners alike, Handbook of Cross-Cultural Marketing gives you hands-on strategies and advice for delving into different markets,
using techniques that are respectful of individual cultures, and avoiding unnecessary mistakes that can occur if you don't take the initiative to get to know the culture of your new marketplace. Your outlook and beliefs are
not the global norm, so read this book to find out how you can be successful with customers who are different from you in terms of motivation, values, beliefs, and outlook.
The unique position of design in the political context of postwar Belgium In the postwar era, design became important as a marker of modernity and progress at world fairs and international exhibitions and in the global
markets. The Belgian state took a special interest in this vanguard phenomenon of ‘industrial design’ as a vital political and economic strategic tool in the context of the Cold War and the creation of the European
community. This book describes the unique position that design occupied in the political context of postwar Belgium as it analyses the public promotion of design between 1950 and 1986. It traces this process, from the first
government-backed manifestations and institutions in the 1950s through the 1960s and 1970s, until design lost its privileged position as a state-backed institution, a process which culminated in the closure of the Brussels
Design Centre in 1986, in the midst of the Belgian federalisation process. A key figure in this history is the policymaker Josine des Cressonnières, who played a leading role in the national and international design
community and succeeded in connecting very different political worlds through the medium of design.
Offering the widest breadth of policy issue coverage on the market, the sixth edition of this well-regarded text covers events through the 2016 elections and beyond. Though the content has been extensively and thoughtfully
revised and updated, the sixth edition maintains its clear approach, without an overreliance on policy theory, and popular threefold structure: First, it introduces readers to the American approach to public policy making as
it has been shaped by our political institutions, changing circumstances, and ideology. Second, it surveys all of the major policy areas from foreign policy to health care policy to environmental policy, and does so with wellselected illustrations, case studies, terms, and study questions. Third, it provides readers with analytical tools and frameworks to examine current problems and be able to understand and critique proposed public policy
solutions. New to the sixth edition is an exploration of: The Affordable Care Act and its implementation, controversies, and impact The American economy since the end of the Great Recession, trade policy, and economic
equality issues Foreign policy including relations with Russia, China, and Iran, as well as the civil war in Syria, the continuing conflicts in Iraq, and the challenge of ISIS The US Criminal Justice system and its
incarceration challenges as well as issues of minorities, police, and crime. This new edition includes, for the first time, a test bank with multiple choice, short answer, and discussion/essay questions as well as an instructor’s
manual. Public Policy in the United States, 6e is an ideal undergraduate text for introductory courses on American Public Policy and Politics, and can be used as supplementary reading in undergraduate courses on policy
process, policy analysis, and American government.
This A to Z biographical dictionary contains 260 entries on important Americans from colonial times to the present. Each entry begins with a short description of the person's importance, then the entry provides the
person's birth date and information, and proceeds chronologically though his/her life. Suggestions for further reading follow each entry. There is a topical introduction to the book, a bibliography at the end of the book, two
subject indexes, and a general index.
Tupperware, Unsealed
Get-Rich-Quick Schemes in Siberia
Foundations of Business
65 Artists Illustrate the Secret Sidekicks of History
The Small Business Bible
Challenges, Opportunities, and Changes
Design and Politics

"Before I Was CEO will feature a collection of real-life stories from some of the world's most renowned business leaders"-From Wonder Bowls to Ice-Tup molds to Party Susans, Tupperware has become an icon of suburban living. Tracing the fortunes of Earl
Tupper's polyethylene containers from early design to global distribution, Alison J. Clarke explains how Tupperware tapped into potent
commercial and social forces, becoming a prevailing symbol of late twentieth-century consumer culture. Invented by Earl Tupper in the
1940s to promote thrift and cleanliness, the pastel plasticwares were touted as essential to a postwar lifestyle that emphasized casual
entertaining and celebrated America's material abundance. By the mid-1950s the Tupperware party, which gathered women in a hostess's
home for lively product demonstrations and sales, was the foundation of a multimillion-dollar business that proved as innovative as the
containers themselves. Clarke shows how the “party plan” direct sales system, by creating a corporate culture based on women's domestic
lives, played a greater role than patented seals and streamlined design in the success of Tupperware.
The Harvard Law Review, March 2015, is offered in a digital edition. Contents include: • Article, "Creating Around Copyright," Joseph P.
Fishman • Book Review, "Growing Up Outside the Law," Stephen Lee • Book Review, "Property Is the New Privacy: The Coming
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Constitutional Revolution," Suzanna Sherry • Note, "Working Together for an Independent Expenditure: Candidate Assistance with Super
PAC Fundraising" In addition, the issue features student commentary on Recent Cases and policy positions, including such subjects as:
defining 'government instrumentality' under the Foreign Corrupt Practices Act, invalidation of New York soda-portion cap, whether the
Federal Energy Regulatory Commission lacks jurisdiction over rates for nonconsumption of energy, standard of review for compelled
disclosures under commercial speech doctrine, Alien Tort Statute claims against an Abu Ghraib contractor, preemption of local zoning
ordinances banning hydrofracking, and the Department of Justice's new presumption of electronically recording custodial interviews.
Finally, the issue features several summaries of Recent Publications. The Harvard Law Review is a student-run organization whose primary
purpose is to publish a journal of legal scholarship. The Review comes out monthly from November through June and has roughly 2500
pages per volume. The organization is formally independent of the Harvard Law School. Student editors make all editorial and
organizational decisions. This issue of the Review is March 2015, the fifth issue of academic year 2014-2015 (Volume 128). The digital
edition features active Contents, linked notes, and proper ebook and Bluebook formatting.
Tupperware Home Parties, Shaklee Corporation, Amway, Mary Kay Cosmetics—theirs is an approach to business that violates many of the
basic tenets of modern American commerce. Yet these direct selling organizations, fashioned by charismatic leaders and built upon
devoted armies of door-to-door representatives, have grown to constitute an $8.5 billion a year industry and provide a livelihood for more
than 5 million workers, the vast majority of them women. The first full-scale study of this industry, Charismatic Capitalism, revises the
standard contention that the rationalization of social institutions is an inevitable consequence of advanced capitalism. Nicole Woolsey
Biggart argues instead that less rational organizations built on social networks may actually be more economically viable.
Catalog
Race, Gender, and the Politics of Power in Design
The Spectacle of Twins in American Literature and Popular Culture
Tupperware
Direct Selling
Distribution Law
The cultural fantasy of twins imagines them as physically and behaviorally identical. Media portrayals consistently offer the spectacle of twins who share an insular closeness and
perform a supposed alikeness--standing side by side, speaking and acting in unison. Treating twinship as a cultural phenomenon, this first comprehensive study of twins in American
literature and popular culture examines the historical narrative--within the discourses of experimentation, aberrance and eugenics--and how it has shaped their representations in
the 20th and 21st centuries.
How Hawai'i became an emblem of multiculturalism during its journey to statehood in the mid-twentieth century Gateway State explores the development of Hawai'i as a model for
liberal multiculturalism and a tool of American global power in the era of decolonization. The establishment of Hawai'i statehood in 1959 was a watershed moment, not only in the
ways Americans defined their nation’s role on the international stage but also in the ways they understood the problems of social difference at home. Hawai'i’s remarkable transition
from territory to state heralded the emergence of postwar multiculturalism, which was a response both to independence movements abroad and to the limits of civil rights in the
United States. Once a racially problematic overseas colony, by the 1960s, Hawai'i had come to symbolize John F. Kennedy’s New Frontier. This was a more inclusive idea of who
counted as American at home and what areas of the world were considered to be within the U.S. sphere of influence. Statehood advocates argued that Hawai'i and its majority Asian
population could serve as a bridge to Cold War Asia—and as a global showcase of American democracy and racial harmony. In the aftermath of statehood, business leaders and
policymakers worked to institutionalize and sell this ideal by capitalizing on Hawai'i’s diversity. Asian Americans in Hawai'i never lost a perceived connection to Asia. Instead, their
ethnic difference became a marketable resource to help other Americans navigate a decolonizing world. As excitement over statehood dimmed, the utopian vision of Hawai'i fell
apart, revealing how racial inequality and U.S. imperialism continued to shape the fiftieth state—and igniting a backlash against the islands’ white-dominated institutions.
What can law’s popular cultures do for law, as a constitutive and interrogative critical practice? This collection explores such a question through the lens of the ‘cultural legal studies’
movement, which proffers a new encounter with the ‘cultural turn’ in law and legal theory. Moving beyond the ‘law ands’ (literature, humanities, culture, film, visual and aesthetics)
on which it is based, this book demonstrates how the techniques and practices of cultural legal studies can be used to metamorphose law and the legalities that underpin its popular
imaginary. By drawing on three different modes of cultural legal studies – storytelling, technology and jurisprudence – the collection showcases the intersectional practices of cultural
legal studies, and law in its popular cultural mode. The contributors to the collection deploy differentiated modes of cultural legal studies practice, adopting diverse philosophical,
disciplinary, methodological and theoretical approaches and subjects of examination. The collection draws on this mix of diversity and homogeneity to thread together its
overarching theme: that we must take seriously an interrogation of law as culture and in its cultural form. That is, it does not ask how a text ‘represents’ law; but rather how the
representational nature of both law and culture intersect so that the ‘juridical’ become visible in various cultural manifestations. In short, it asks: how law’s popular cultures actively
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effect the metamorphosis of law.
Daniel Miller spent 18 months undertaking an ethnographic study with the residents of an English village, tracking their use of the different social media platforms. Following his
study, he argues that a focus on platforms such as Facebook, Twitter and Instagram does little to explain what we post on social media. Instead, the key to understanding how
people in an English village use social media is to appreciate just how ‘English’ their usage has become. He introduces the ‘Goldilocks Strategy’: how villagers use social media to
calibrate precise levels of interaction ensuring that each relationship is neither too cold nor too hot, but ‘just right’.
The Innovative Entrepreneur
Congressional Record
Everything You Need to Know to Succeed in Your Small Business
Making America: A History of the United States
Handbook of Cross-Cultural Marketing
Hawai‘i and the Cultural Transformation of American Empire
Life Stories and Lessons from Leaders Before They Reached the Top

Supplements 3-8 include bibliography and indexes / subject, personal author, corporate author, title, and media index.
United States of America Congressional Record, Proceedings and Debates of the 113th Congress Second Session Volume 160 - Part 3Catalog
The great liberties and guarantees of the United States Constitution are stated as general principles, to be perpetuated and reapplied in a changing America. This book provides a basic
understanding of Constitutional law, addressing both the history of the U.S. Constitution and each of its individual clauses. It explains the power of the Supreme Court, whereby a bare majority of
five justices, each with lifetime tenure, can overrule the president, the Congress, and state and local governments—effectively declaring the rights and obligations of persons and organizations
across the land. Referencing more than 950 Supreme Court decisions, the book treats each subject objectively and without opinionated commentary.
FOUNDATIONS OF BUSINESS, 4E gives readers the comprehensive preparation they'll need to succeed in today's competitive business world. By providing a brief survey of business, including
management and organization, marketing, social media and e-business, information systems, accounting, and finance, this text introduces the reader to core business practices. In addition, the
authors address other important concepts such as ethics and social responsibility, forms of ownership, small business concerns and entrepreneurship, and international business. This edition is
filled with cutting-edge content, including up-to-date information on the economic crisis, social networking, competition in the global marketplace, and the green movement, as well as suggestions
on how to manage a business in the midst of economic ups and downs. An abundance of study aids also is available within the text and on the student companion website to help you achieve
success in the course and in today's competitive business world. Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
version.
The State of the Science
How Women Can Achieve Power and Purpose
North & South America
Proceedings and Debates of the ... Congress
Marketing Hope
Social Media in an English Village
Charismatic Capitalism

A reference guide to managing a small business provides strategies and advice on such topics as developing business plans, understanding insurance and
legal issues, and using social media to advertise and forge partnerships.
This book, based on interviews with the world’s most inspiring women, “shows every woman how she can empower herself and her community” (Madeleine
Albright). Important conversations about leaning in, work/life balance, and empowering females around the world have energized a generation of women.
Fast Forward, by two leaders whose experience spans corporate America, public service, and global diplomacy, takes the next step. Through interviews
with a network of more than seventy trailblazing women, Fast Forward shows women how to accelerate their growing economic power and combine it with
purpose to find both success and meaning in their lives. Companies, countries, and organizations the world over are waking up to today’s new reality.
Women control the lion’s share of purchasing power and are increasingly essential to competitiveness. The age of women’s transformative economic
influence has finally arrived, and women are using their power for purpose, redefining what power and success mean in the process. Through clear,
practical advice and personal stories of women around the world—including Hillary Clinton, Geena Davis, Christine Lagarde, and Diane von
Furstenberg—Fast Forward shows every woman how to know her power, find her purpose, and connect with others to achieve her life goals.
From 1894/95-1935/36, pt.6 of each volume is issued separately, with titles, 1894/95-1902/03: Code list of merchant vessels of the United States;
1903/04-1935/36: Seagoing vessels of the United States.
Stories and portraits of sixty-five unsung heroes behind some of history’s greatest achievements in the arts, politics, science, and technology. Explore
the secret stories of the individuals behind some of the most legendary figures in the arts, politics, science, and technology in this fascinating
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compendium of historical fact and biographical trivia. Learn about Michael and Joy Brown, who gifted Harper Lee a year’s worth of wages to help her
write To Kill a Mockingbird. Meet Thomas A. Watson, the assistant who built the telephone Alexander Graham Bell invented. And read about Sam Shaw, the
man whose iconic photographs helped make Marilyn Monroe the enduring legend she is today. Each individual’s incredible story is told by a noted
historian and illustrated in a sumptuous portrait by one of today’s hottest artists. History has never been so captivating or looked so good. Featuring
Artwork By: Wendy MacNaughton Samantha Hahn Laura Callahan Thomas Doyle And Text by: Jessica Lamb-Shapiro Mark Binelli Manuel Gonzales Josh Viertel and
many more . . . “Sixty-five illustrators and as many writers collaborated for these surprising, fun bios of history’s secret sidekicks, including Mrs.
Warhola, who inspired her son Andy’s fascination with groceries.” —mental_floss magazine “A charmingly illustrated compendium of history’s most
fascinating—and largely unknown—sidekicks.” —Entertainment Weekly
What Animal Courtship and Mating Tell Us about Human Relationships
History of A.E. Staley Manufacturing Co. Work with Soy (1867-2018)
Public Policy in the United States
Catalog. Supplement - Food and Nutrition Information and Educational Materials Center
Direct Selling Organizations in America
The Lyric and the State
Food and Nutrition Information and Educational Materials Center catalog

Multilevel marketing and pyramid schemes promote the idea that participants can easily become rich. These popular economies turn
ordinary people into advocates of their interests and missionaries of the American Dream. Marketing Hope looks at how different
types of get-rich-quick schemes manifest themselves in a Siberian town. By focusing on their social dynamics, Leonie Schiffauer
provides insights into how capitalist logic is learned and negotiated, and how it affects local realities in a post-Soviet
environment.
The Brussels World’s Fair was perhaps the most important propaganda event to be staged for European allies in the Eisenhower
years; his administration viewed culture as a weapon in the battle against communism. This book examines the critical role of film
in the information war waged against the Soviets in the American pavilion at the fair. The administration sought to create a
visual rendition of America that was arresting and inspirational; film was used as a method of political persuasion.
Innovative entrepreneurs are the prime movers of the economy. The innovative entrepreneur helps to overcome two types of
institutional frictions. First, existing firms may not innovate efficiently due to incumbent inertia resulting from adjustment
costs, diversification costs, the replacement effect, and imperfect adjustment of expectations. The innovative entrepreneur
compensates for incumbent inertia by embodying innovations in new firms that compete with incumbents. Second, markets for
inventions may not operate efficiently due to transaction costs, imperfect intellectual property protections, costs of
transferring tacit knowledge, and imperfect information about discoveries. The innovative entrepreneur addresses inefficiencies in
markets for inventions through own-use of discoveries and adoption of innovative ideas. The Innovative Entrepreneur presents an
economic framework that addresses the motivation of the innovative entrepreneur, the innovative advantage of entrepreneurs versus
incumbent firms, the effects of competitive pressures on incentives to innovate, the consequences of creative destruction, and the
contributions of the innovative entrepreneur to the wealth of nations.
Wild Kingdom meets Sex and the City in this scientific perspective on dating and relationships. A specialist in animal behavior
compares the courtship rituals and mating behaviors of animals to their human equivalents, revealing the many and often surprising
ways we are both similar to and different from other species. What makes an individual attractive to the opposite sex? Does size
matter? Why do we tend to "keep score" in our relationships? From perfume and cosmetics to online dating and therapy, our ultimate
goal is to successfully connect with someone. So why is romance such an effort for humans, while animals have little trouble
getting it right? Wild Connection is full of fascinating and suggestive observations about animal behavior. For example, in most
species smell is an important component of determining compatibility. So are we humans doing the right thing by masking our
natural scents with soaps and colognes? Royal albatrosses have a lengthy courtship period lasting several years. These birds
instinctively know that casual hook-ups are not the way to find a reliable mate. And older female chimpanzees often mate with
younger males. Is this the evolutionary basis of the human "cougar" phenomenon? Fun to read as well as educational, this unique
take on the perennial human quest to find the ideal mate shows that we have much to learn from our cousins in the wild.
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Fast Forward
Antitrust Principles and Practice
(Or how to keep people at just the right distance)
The Promise of Plastic in 1950s America
Before I Was CEO
Politics and Public Space in Contemporary Argentine Poetry
American Inventors, Entrepreneurs, and Business Visionaries
The world's most comprehensive, well documented, and well illustrated book on this subject. With extensive subject and geographical index. 108 photographs and
illustrations - many color. Free of charge in digital PDF format on Google Books.
Traces the career of pioneering businesswoman Brownie Wise, the driving force behind making Tupperware a household name in the 1950s, who invented the
concept of marketing through in-home sales, before being unceremoniously fired from the company by owner Earl Tupper at the height of her national celebrity.
2365 references to books, journal articles, brochures, and audiovisual aids that are of interest to personnel of the school food service and nutrition education
profession. Broad topical arrangement. Entries include accession number, bibliographical information, call number of FNIC, descriptors, and abstract. Indexes by
subjects, authors (personal and corporate), and titles.
Media Activism in the Digital Age captures an exciting moment in the evolution of media activism studies and offers an invaluable guide to this vibrant and evolving
field of research. Victor Pickard and Guobin Yang have assembled essays by leading scholars and activists to provide case studies of feminist, technological, and
political interventions during different historical periods and at local, national, and global levels. Looking at the underlying theories, histories, politics, ideologies,
tactics, strategies, and aesthetics, the book takes an expansive view of media activism. It explores how varieties of activism are mediated through communication
technologies, how activists deploy strategies for changing the structures of media systems, and how governments and corporations seek to police media activism.
From memes to zines, hacktivism to artivism, this volume considers activist practices involving both older kinds of media and newer digital, social, and networkbased forms. Media Activism in the Digital Age provides a useful cross-section of this growing field for both students and researchers.
An Introduction
Wild Connection
Integrating Predation Risk Across Scales: From Neurons to Ecosystems and Milliseconds to Generations
Law's Popular Cultures and the Metamorphosis of Law
Mid-Century Modernism and the American Body
Florida Law Review
Organizational Behavior[
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