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Digital Twin Driven Smart Manufacturing examines the background, latest research, and application models for digital twin technology, and shows how it can be central to a smart manufacturing process. The interest in digital twin in manufacturing is driven by a need for
excellent product reliability, and an overall trend towards intelligent, and connected manufacturing systems. This book provides an ideal entry point to this subject for readers in industry and academia, as it answers the questions: (a) What is a digital twin? (b) How to construct a
digital twin? (c) How to use a digital twin to improve manufacturing efficiency? (d) What are the essential activities in the implementation of a digital twin? (e) What are the most important obstacles to overcome for the successful deployment of a digital twin? (f) What are the
relations between digital twin and New Technologies? (g) How to combine digital twin with the New Technologies to achieve high efficiency and smartness in manufacturing? This book focuses on these problems as it aims to help readers make the best use of digital twin
technology towards smart manufacturing. Analyzes the differences, synergies and possibilities for integration between digital twin technology and other technologies, such as big data, service and Internet of Things Discuss new requirements for a traditional three-dimension
digital twin and proposes a methodology for a five-dimension version Investigates new models for optimized manufacturing, prognostics and health management, and cyber-physical fusion based on the digital twin
Numerous clothing industries face highly dynamic environments, and growth in this environment depends upon both external and internal factors. External factors are represented by aggressive competition and volatile product demand. Internally, the industry must face an
increasingly shorter life cycle of the product and the need to innovate both product and organizational development. The competitive advantage of the industry lies in its ability to design a value-creating system based on the management of both external and internal
relationships. The successful management of these relationships relies not only on successful customer relationship management but also on effective product supply and demand upkeep. Management and Inter/Intra Organizational Relationships in the Textile and Apparel
Industry provides emerging research exploring relevant theoretical frameworks and the latest empirical research underlining the complexity of management applications within the textile industry. Featuring coverage on a broad range of topics such as consumer relationships,
cultural identity, and organizational culture, this book is ideally designed for researchers, academicians, professionals, and students working in various disciplines including management, industrial organization, organizational behavior, human resource management, decision
science, design science, and information and communication. Moreover, the book will provide insights and support executives and managers of the textile and apparel industry concerned with the ethic design, contamination, and the management relationships with workers,
customers, suppliers, the community, and organizational development.
Financial technology (FinTech) and its related products are considered a major disruptive innovation in financial services, substantially elevating financial solutions and new business models. Resulting from the fusion of finance and smart mobile technology, this innovative
technology requires additional investigation into its adoption, challenges, opportunities, and future directions so that we may understand and develop the technology to its full potential. FinTech Development for Financial Inclusiveness moves beyond the theoretical areas of
FinTech to comprehensively explore the recent FinTech initiative scenarios with respect to processes, strategies, challenges, lessons learned, and outcomes within economic development as well as trade and investment. Covering a range of topics such as decentralized
finance and global electronic commerce, it is ideal for industry professionals, business owners, consultants, practitioners, instructors, researchers, academicians, and students.
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FinTech Development for Financial Inclusiveness
Management and Inter/Intra Organizational Relationships in the Textile and Apparel Industry
Consumer Behaviour
The Open Organization
Managing Distributed Cloud Applications and Infrastructure
Advancing Skill Development for Business Managers in Industry 4.0: Emerging Research and Opportunities
This book combines academic wisdom and practitioners’ insights to critically examine the challenges faced by civil service systems in the 21st Century. Moreover, the book evaluates what types of civil servants are needed to tackle
critical issues such as rapidly ageing populations, increased urbanisation, environmental degradation, swift technological advancement, and globalisation of the market place in the social and economic realm of the 21st Century. Its
topics range from civil service development in post-Soviet countries indicating that peer-to-peer learning is the way forward, to civil service reforms in China, Japan, and Korea in their quest to satisfy their citizens demands and
expectations in the 21st Century. Other topics span across regional analyses by focusing on current dominant trends and challenges confronting administrative and civil service systems, vis-à-vis technology, innovation and “big
data”, and their disruptive effects on society and government. This book will be of interest to both academics and practitioners, and would-be builders of the 21st Century world.
Deliver enterprise data analytics success by following Prashanth’s prescriptive and practical techniques. Today, organizations across the globe are looking at ways to glean insights from data analytics and make good business
decisions. However, not many business enterprises are successful in data analytics. According to Gartner, 80% of analytics programs do not deliver business outcomes. Mckinsey consulting says, less than 20% of the companies have
achieved analytics at scale. So, how can a business enterprise avoid analytics failure and deliver business results? This book provides ten key analytics best practices that will improve the odds of delivering enterprise data analytics
solutions successfully. It is intended for anyone who has a stake and interest in deriving insights from data analytics. The three key differentiating aspects of this book are: · Practicality. This book offers prescriptive, superior, and
practical guidance. · Completeness. This book looks at data analytics holistically across the four key data analytics domains - data management, data engineering, data science, and data visualization. · Neutrality. This book is
technologically agnostic and looks at analytics concepts without any reference to commercial analytics products and technologies. Dr. Southekal proves why he is one of the leading thinkers on data and analytics today. ‘Analytics
Best Practices’ is an indispensable guide for business leaders and those looking to get into the analytics field on the nuances, challenges, and immense opportunities with data. Douglas B. Laney Principal, Data & Analytics Strategy,
Caserta, and author of “Infonomics” Dr. Southekal’s book is a treasure trove of best practices and practical examples from the field of Data Analytics. Upen Varanasi CEO & Co-Founder, Riversand Technologies What I like about this
book is its focus on real-world best practices with an extensive set of practical tips and tricks. It provides an important bridge between the data management and business operations sides of a business. Michael Wade Professor of
Innovation & Strategy, IMD Business School Prashanth’s book is accessible and practical – an excellent guide for corporate leaders who want to produce meaningful business results from the use of data and analytics to create true
business value. Irina Pelphrey Senior Director, Walmart Corporation This book is a must on the desks of business executives and decision makers at all levels in an organization who want to truly understand what it takes to become a
successful data driven organization. Ram Kumar Senior Vice President, Quantium Dr. Prashanth Southekal has created a practical guidebook for realizing business value from data and analytics investments. Highly recommended.
Randy Bean Founder & CEO, NewVantage Partners Prashanth’s second book starts with the right title – it is always about BUSINESS VALUE. The practices explored here will help anyone interested to achieve these goals. Mario Faria
Gartner Research Board The Analytics Best Practices book is one of the most comprehensive and well-researched books I have come across on data analytics. Ameet Shetty Former Chief Data and Analytics Officer, McDonald's
Corporation I would encourage all professionals to read this easy to navigate, thoughtful and pragmatic book as it is relevant to all of us seeking to maximize the ROI for our organizations. Lisa M. Wardlaw Former EVP, Global Chief
Digital Strategy Officer, MunichRe Deriving actionable insights from data requires that linkage to be clear between art and science and this book does just that. Chris Leonard, Director, Digital Strategy & Transformation, Plains
Midstream Prashanth’s book simplifies the complex world of data analytics, and one to understand the drivers of bringing valued results to an organization. Matthew Joyce Senior Solution Architect, SAS-Institute
Informal yet academically rigorous in style, this fun textbook focuses on examples of international consumer behaviour in action, and provides open access online resources to encourage student engagement and understanding. The
book strikes a balance between sociological and psychological aspects of consumer behavior and features coverage of social media, digital consumption and up to date marketing practice. New to this edition: Fully updated cases and
global examples of consumer behaviour in industries including fashion, travel and technology A new feature exploring the experiential role of brands in consumers’ lives today titled ‘Brand Experiences’ A brand new chapter on
sustainable consumption for this era of climate change and sustainability challenges Online resources complement the book, featuring a range of tools and resources for lecturers and students, including PowerPoint slides, an
Instructor manual as well as selected videos to make the examples in each chapter come to life. Suitable reading for undergraduate marketing students studying consumer behavior, international consumer behaviour and buyer
behavior.
Dieses Buch soll dabei helfen, die neuen Technologien und Anwendungspotenziale der künstlichen Intelligenz besser zu verstehen und einzuordnen. Neben einer ausführlichen und verständlichen Vermittlung grundlegender
Kenntnisse und ökonomischer Effekte der künstlichen Intelligenz enthält es viele Anwendungsbeispiele bekannter Unternehmen. Konzerne wie Amazon, IBM, Microsoft, SAP oder VW lassen die Leser in ihre KI-Labors schauen und
erklären konkrete Projekte zu Themen, wie z. B. Chatbots, Quantencomputing, Gesichtserkennung, sprachbasierte Systeme oder den Einsatz von KI-Anwendungen in den Bereichen Marketing, Vertrieb, Finanzen, Personalwesen,
Produktion, Gesundheit sowie Logistik. Das Buch richtet sich an Entscheider in Unternehmen, Studierende, Dozenten und alle, die sich ein Bild über die vielleicht wichtigste technologische Entwicklung in diesem Jahrhundert machen
möchten.
A Practical Guide for an Effective Analytics Capability
Advances in Edge Computing: Massive Parallel Processing and Applications
Scientific and Technical Revolution: Yesterday, Today and Tomorrow
Role of Blockchain Technology in IoT Applications
Digital Twin Driven Smart Manufacturing
Digital Disruption
SD-WAN is an advanced networking approach that creates hybrid networks to integrate broadband or other network services into the corporate WAN, not only just handling general business workloads and traffic, but also being capable of maintaining the performance and
security of real-time and sensitive applications. This book posits that Software Defined (SD) WAN is the answer to questions such as what changes can be made to the networking sector? What innovations can make WAN, which plays a vital integrated part of the cloud
ecosystem, more cost effective, performance robust, provisioning efficient, and operation intelligent?
The five volume set LNCS 10960 until 10964 constitutes the refereed proceedings of the 18th International Conference on Computational Science and Its Applications, ICCSA 2018, held in Melbourne, Australia, in July 2018. Apart from the general tracks, ICCSA 2018 also
includes 34 international workshops in various areas of computational sciences, ranging from computational science technologies, to specific areas of computational sciences, such as computer graphics and virtual reality.
Security, Privacy and Trust in the IoT EnvironmentSpringer
Is digitalization a value-added approach? Global leaders believe so, and this book reveals how to digitally transform your business model and compete in today’s economy. It presents a roadmap consisting of five phases; Digital Reality, Digital Ambition, Digital Potential, Digital
Fit, and Digital Implementation, each with step-by-step instructions as well as innovative activities and tools. This is a timely book offering professionals a concise, tried-and-trusted guide to the digital transformation of business models.
Handbook Of Digital Enterprise Systems: Digital Twins, Simulation And Ai
Implications and opportunities for Economies, Society, Policy Makers and Business Leaders
虚实之间：工业互联网平台兴起
Measuring the Business Value of Cloud Computing
18th International Conference, Melbourne, VIC, Australia, July 2–5, 2018, Proceedings, Part IV
This IBM® Redpaper publication provides an update to the original description of IBM Reference Architecture for Genomics. This paper expands the reference architecture to cover all of the major vertical areas of healthcare and life sciences industries, such as genomics, imaging, and clinical and translational research. The
architecture was renamed IBM Reference Architecture for High Performance Data and AI in Healthcare and Life Sciences to reflect the fact that it incorporates key building blocks for high-performance computing (HPC) and software-defined storage, and that it supports an expanding infrastructure of leading industry partners,
platforms, and frameworks. The reference architecture defines a highly flexible, scalable, and cost-effective platform for accessing, managing, storing, sharing, integrating, and analyzing big data, which can be deployed on-premises, in the cloud, or as a hybrid of the two. IT organizations can use the reference architecture as a highlevel guide for overcoming data management challenges and processing bottlenecks that are frequently encountered in personalized healthcare initiatives, and in compute-intensive and data-intensive biomedical workloads. This reference architecture also provides a framework and context for modern healthcare and life sciences
institutions to adopt cutting-edge technologies, such as cognitive life sciences solutions, machine learning and deep learning, Spark for analytics, and cloud computing. To illustrate these points, this paper includes case studies describing how clients and IBM Business Partners alike used the reference architecture in the
deployments of demanding infrastructures for precision medicine. This publication targets technical professionals (consultants, technical support staff, IT Architects, and IT Specialists) who are responsible for providing life sciences solutions and support.
The emergence of the Internet of Things (IoT), combined with greater heterogeneity not only online in cloud computing architectures but across the cloud-to-edge continuum, is introducing new challenges for managing applications and infrastructure across this continuum. The scale and complexity is simply so complex that it is
no longer realistic for IT teams to manually foresee the potential issues and manage the dynamism and dependencies across an increasing inter-dependent chain of service provision. This Open Access Pivot explores these challenges and offers a solution for the intelligent and reliable management of physical infrastructure and the
optimal placement of applications for the provision of services on distributed clouds. This book provides a conceptual reference model for reliable capacity provisioning for distributed clouds and discusses how data analytics and machine learning, application and infrastructure optimization, and simulation can deliver quality of
service requirements cost-efficiently in this complex feature space. These are illustrated through a series of case studies in cloud computing, telecommunications, big data analytics, and smart cities.
Digitalization is changing nearly everything. This compendium highlights a comprehensive understanding of the concepts and technologies about digitalization in industrial environments, using the Industrial Internet of Things, Digital Twins and data-driven decision-making approaches including Artificial Intelligence.The
overview of industrial enterprise platforms and the consideration of future trends gives a fundamental idea of concepts and strategies, how to get started and about the required changes of business models.
As technology grows more effective and refined, businesses and organizations are increasingly taking advantage by automating processes that were once presided over by human workers. As businesses explore the benefits of machine learning, research is necessary to examine the effects of the integration of technology to human
workplaces. Advancing Skill Development for Business Managers in Industry 4.0: Emerging Research and Opportunities is an essential publication that examines Industry 4.0 and the important technological applications that revolutionize and disrupt modern organizations, such as artificial intelligence, machine learning, and
programming languages, such as Python, to contextualize big data in business and frame the skills necessary for a high-performing modern workforce. The book provides a conceptual framework, analysis, and discussion of the issues concerning organizational behavior through the lens of organizational culture and emotions.
Covering topics that include data-driven organizations, the digital business models, and leadership techniques, this book is ideally designed for managers, executives, IT specialists, computer engineers, data scientists, researchers, academicians, and students.
Australasian Conference on Information Systems 2018
Sustainability and Innovation in Manufacturing Enterprises
Software Defined-WAN for the Digital Age
A Self-Optimising Approach
Retail 4.0
Creating a Culture of Excellence in Patient Experience

Never before in the healthcare industry has there been such intense emphasis and open debate on the issue of quality. The steady rise in the cost of healthcare coupled with the need for quality have
combined to put the healthcare industry at the top of the national agenda. Quality, costs, and service are not just socially provocative ideas. They are critical criteria for decision-making by patients,
physicians, and many key constituents of healthcare organizations. The pursuit of improved performance has driven a host of executives and managers in search of techniques for structuring, rehabilitating,
redesigning, and reengineering the organizations they serve. Unfortunately, the narrow-mindedness with which programs are implemented and the discontinuity in their application weaken the promise of
success. The process of quality improvement can become an undisciplined search for illusions rather than reality. For many years, healthcare managers have embraced the narrow definition of performance
solely in the context of financial success. Forward-thinking executives now realize that the road to financial success begins with success in quality and service. Quality and service are no longer
separate issues – they are the same. Neither one by itself will bring about lasting success. The ultimate measure of performance is in an organization’s ability to create value for its customers, and true
performance must be measured in the context of the customers’ total experience. This book is about how to manage performance in the context of value to the customer or patient. It brings together the many
pieces of the performance improvement puzzle – quality, technology, costs, productivity, and customer service. The author also covers process improvement tools including Lean and Six Sigma, and how to
create a culture of continuous improvement as well as how to improve the patient experience and productivity improvement strategies. The book is filled with examples, illustrations, and tools for
improving key aspects of a healthcare organization’s performance.
The small island developing states of the Caribbean have been slowing adopting initiatives and technologies that will bring them closer to their aspirations of being robust digital societies. The authors
of this volume are academics and technologists who are actively engaged in the Caribbean technology for development ecosystem. This volume explores three broad themes: the political economy of developing
intelligent economies in the Caribbean; culture and the intelligent economy, specifically, how Caribbean creative industries and technology can be leveraged in this new environment; and business and the
intelligent economy, with special focus on the gig economy, business intelligence, agriculture, makerspaces, and corporation innovation.
The Internet of Things (IoT) is a network of devices and smart things that provides a pervasive environment in which people can interact with both the cyber and physical worlds. As the number and variety
of connected objects continue to grow and the devices themselves become smarter, users’ expectations in terms of adaptive and self-governing digital environments are also on the rise. Although, this
connectivity and the resultant smarter living is highly attractive to general public and profitable for the industry, there are also inherent concerns. The most challenging of these refer to the privacy
and security of data, user trust of the digital systems, and relevant authentication mechanisms. These aspects call for novel network architectures and middleware platforms based on new communication
technologies; as well as the adoption of novel context-aware management approaches and more efficient tools and devices. In this context, this book explores central issues of privacy, security and trust
with regard to the IoT environments, as well as technical solutions to help address them. The main topics covered include:• Basic concepts, principles and related technologies• Security/privacy of data,
and trust issues• Mechanisms for security, privacy, trust and authentication• Success indicators, performance metrics and future directions. This reference text is aimed at supporting a number of
potential audiences, including• Network Specialists, Hardware Engineers and Security Experts • Students, Researchers, Academics and Practitioners.
This book constitutes the refereed conference proceedings of the 2nd International Workshop on Cryprocurrencies and Blockchain Technology, CBT 2018, and the 13thInternational Workshop on Data Privacy
Management, DPM 2018, on conjunction with the 23nd European Symposium on Research in Computer Security, ESORICS 2018, held in Barcelona, Spain, in September 2018. From the CBT Workshop 7 full and 8 short
papers out of 39 submissions are included. The selected papers cover aspects of identity management, smart contracts, soft- and hardforks, proof-of-works and proof of stake as well as on network layer
aspects and the application of blockchain technology for secure connect event ticketing. The DPM Workshop received 36 submissions from which 11 full and 5 short papers were selected for presentation. The
papers focus on challenging problems such as translation of high-level buiness goals into system level privacy policies, administration of sensitive identifiers, data integration and privacy engineering.
Driving Digital Strategy
Guiding the Successful Digitalization of Your Business Model
10 reglas para la era digital
Digital Transformation Now!
Investigating an Emotion in Digital Worlds and the Fourth Industrial Revolution
Ethics, Governance, and Policies in Artificial Intelligence
The construction industry is amidst a digital transformation that is focused on addressing well-documented issues and calls for significant improvements and changes through increased productivity, whole-life value, client focus, reduction of waste, and being more sustainable. The key aspect to driving change
and transformation is the education and upskilling of the required workforce towards developing the required capacities. Various approaches can be taken to embed digital construction within education and through collaborative efforts in order to drive change and facilitate improvements. The Handbook of
Research on Driving Transformational Change in the Digital Built Environment focuses on current developments in practice and education towards facilitating transformation in the built environment. This book provides insight, from a practice perspective, in relation to the client’s understanding, digitally
enabled collaboration, interoperability and open standards, and maturity/capability. Covering topics that include digital transformation and construction, digitally enabled infrastructure, building information modelling, collaborative digital education, and the digital built environment, this book is an ideal
reference source for engineers, professionals, and researchers in the field of digital transformation as well as doctoral scholars, doctoral researchers, professionals, and academicians.
The rapid advance of Internet of Things (IoT) technologies has resulted in the number of IoT-connected devices growing exponentially, with billions of connected devices worldwide. While this development brings with it great opportunities for many fields of science, engineering, business and everyday life, it
also presents challenges such as an architectural bottleneck – with a very large number of IoT devices connected to a rather small number of servers in Cloud data centers – and the problem of data deluge. Edge computing aims to alleviate the computational burden of the IoT for the Cloud by pushing some of
the computations and logics of processing from the Cloud to the Edge of the Internet. It is becoming commonplace to allocate tasks and applications such as data filtering, classification, semantic enrichment and data aggregation to this layer, but to prevent this new layer from itself becoming another bottleneck
for the whole computing stack from IoT to the Cloud, the Edge computing layer needs to be capable of implementing massively parallel and distributed algorithms efficiently. This book, Advances in Edge Computing: Massive Parallel Processing and Applications, addresses these challenges in 11 chapters.
Subjects covered include: Fog storage software architecture; IoT-based crowdsourcing; the industrial Internet of Things; privacy issues; smart home management in the Cloud and the Fog; and a cloud robotic solution to assist medical applications. Providing an overview of developments in the field, the book
will be of interest to all those working with the Internet of Things and Edge computing.
This book constitutes the refereed post-conference proceedings of the First International Conference on Data and Information in Online Environments, DIONE 2020, which took place in Florianópolis, Brazil, in March 2020. DIONE 2020 handles the growing interaction between the information sciences,
communication sciences and computer sciences. The 18 revised full papers were carefully reviewed and selected from 37 submissions and focus on the production, dissemination and evaluation of contents in online environments. The goal is to improve cooperation between data science, natural language
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processing, data engineering, big data, research evaluation, network science, sociology of science and communication communities.
La rivoluzione tecnologica degli ultimi decenni ha cambiato molti dei presupposti su cui si fondava il mondo del retail. Le aspettative dei clienti stanno evolvendo alla velocità del digitale: chi acquista desidera vivere un'esperienza sempre più coinvolgente, personalizzata e appagante. Le informazioni circolano a
una velocità straordinaria, il mercato è diventato più orizzontale, inclusivo e social, il customer journey è sempre meno lineare e prevedibile, e chi prima era solo un "destinatario" delle campagne di marketing e comunicazione oggi ne diventa sempre più protagonista. Se per molti tutto questo rappresenta un
problema - o addirittura l'"apocalisse del retail", come è stato affermato con una certa superficialità - per altri si tratta di una straordinaria opportunità. Il digitale cambia le regole del gioco. In questo libro Philip Kotler e Giuseppe Stigliano offrono un quadro sintetico delle trasformazioni in atto, e insieme una
serie di consigli strategici - 10 regole, appunto - per i retailer che desiderano fondere marketing tradizionale e digitale, scegliere le tecnologie più funzionali, allineare le informazioni trasmesse in tutti i punti di contatto - online e offline - tra brand e clienti, trasformare i negozi fisici in destinazioni. Per
conquistare la fedeltà dei consumatori E difendersi dai competitor più aggressivi. Le tesi e i principi esposti in Retail 4.0 si arricchiscono di risvolti pratici nella terza parte del libro, dove gli autori si confrontano con il punto di vista del mercato grazie alle interviste con amministratori delegati e top manager di
aziende internazionali come Amazon, Autogrill, Boggi, Bridgestone, Brooks Brothers, Brunello Cucinelli, Campari Group, Carrefour, Coccinelle, Disneyland Paris, Eataly, Henkel, HSBC, KIKO Milano, La Martina, Levi Strauss & Co., Marks & Spencer, Moleskine, Mondadori Retail, Natuzzi, Safilo Group,
SEA - Aeroporti di Milano, Shiseido Group.
Intelligent Economies
A Guide to Reimagining Your Business
The Analytics Lifecycle Toolkit
Shame 4.0
?? ??? ??? 4.0
Data and Information in Online Environments

Digital transformation is no longer news--it's a necessity. Despite the widespread threat of disruption, many large companies in traditional industries have succeeded at digitizing their businesses in truly transformative ways. The New York Times, formerly a bastion of traditional
media, has created a thriving digital product behind a carefully designed paywall. Best Buy has transformed its business in the face of Amazon's threat. John Deere has formed a data-analysis arm to complement its farm-equipment business. And Goldman Sachs and many
others are using digital technologies to reimagine their businesses. In Driving Digital Strategy, Harvard Business School professor Sunil Gupta provides an actionable framework for following their lead. For over a decade, Gupta has studied digital transformation at Fortune 500
companies. He knows what works and what doesn't. Merely dabbling in digital or launching a small independent unit, which many companies do, will not bring success. Instead you need to fundamentally change the core of your business and ensure that your digital strategy
touches all aspects of your organization: your business model, value chain, customer relationships, and company culture. Gupta covers each aspect in vivid detail while providing navigation tips and best practices along the way. Filled with rich and illuminating case studies of
companies at the forefront of digital transformation, Driving Digital Strategy is the comprehensive guide you need to take full advantage of the limitless opportunities the digital age provides.
La tecnología está cambiando las reglas del negocio minorista. Ahora, la mayoría de los clientes compra desde sus smartphones, no en tiendas físicas. Confían más en las redes sociales y en las opiniones de otros compradores que en la publicidad de las propias marcas. En este
nuevo contexto, las estrategias del marketing tradicional ya no dan resultados, necesitamos, por tanto, un nuevo modelo que ayude a las marcas a mejorar la experiencia de cliente, desde que el potencial cliente descubre un producto hasta que decide comprarlo. La digitalización en
el comercio minorista ha marcado una nueva fase, la del retail 4.0. Este libro proporciona un marco interpretativo para que los profesionales puedan comprender y gestionar sus comercios desde esta nueva perspectiva. Da una serie de consejos estratégicos para fusionar el
marketing tradicional con el digital, elegir las tecnologías más funcionales, alinear la información que se transmite tanto online como offline y, finalmente, conseguir que las tiendas físicas se conviertan en destinos a los que querer ir, para así ganar la lealtad del consumidor y
defenderse de la competencia más agresiva. Kotler y Stigliano proponen diez reglas fundamentales para gestionar con éxito el comercio minorista en la era digital. En cada regla, se profundiza en las implicaciones que tiene en la realidad, mediante entrevistas a CEO de empresas
de retail tan importantes como, Lincoln México, iZettle, My Caribu, Vtex, Telefónica, FNAC, Moleskine, Levi Strauss, Coccinelle, etcétera.
This edited volume provides new perspectives on how shame is experienced and transformed within digital worlds and Industry 4.0. The editors and authors discuss how individuals and organisations can constructively transform shame at work, in professional and private
contexts, and with regard to socio-cultural lifestyle changes, founded in digitalisation and Industry 4.0. The contributions in this volume enable researchers and practitioners alike to unlock the topic of shame and its specifics in the highly dynamic and rapidly changing times to
explore this emotion in depth in connection with remote workplaces, home office, automated realities and smart systems, or digitalised life- and working styles. By employing transdisciplinary and transcultural perspectives, the volume further discusses shame in the context of new
lifestyles, religion, gender, sexual suppression, mental illness, and the nature of citizenship. Researchers, practitioners and students in the fields of industrial and organisational psychology, positive psychology, organisational studies, future studies, health and occupational
science and therapy, emotion sciences, management, leadership and human resources will find the contributions highly topical, insightful and applicable to practice. Fresh, timely, thought-provoking with each turn of the page, this impressive volume explores shame in today’s
world. Moving beyond the simple “guilt is good; shame is bad” perspective, authors from diverse disciplines examine adaptive and maladaptive aspects of shame in the context of contemporary issues (e.g., social media use, COVID-19) via multiple cultural and social lenses. Aptly
named, Shame 4.0 is a treasure trove of rich ideas ripe for empirical study – a blueprint for the next generation of research on this complex and ubiquitous emotion. Bravo! --June Tangney, PhD, University Professor and Professor of Psychology, George Mason University, USA
Uncovering Shame - To a much greater extent than other emotions like anger, grief, and fear, until recently most shame in modern societies has been hidden from sight. The text you see in this book is one of the steps that is being taken to make it more visible and therefore
controllable. -- Thomas Scheff, Prof. Emeritus Department of Sociology, UCSB, Santa Bararbara, Ca.
디지털 기술과 코로나19가 가속화시킨 ‘리테일 4.0’ 시대, 리테일의 새로운 트렌드를 이해하고 대응 전략을 세우다 ‘마케팅 대가’ 필립 코틀러의 변화하는 시장과 고객을 공략할 10가지 법칙 팬데믹 충격, 경기불황 장기화, 라이프스타일과 소비습관 변화… 이런 상황에서 전통적인 비즈니스 모델을 가진 기업, 특히 소매 업계는 큰 혼란에 빠졌다. 필립 코틀러는 현 상황을 ‘리테일 4.0’으로 규정했다. 이에 맞춰
리테일 업(業)의 의미를 다시 확인하고 생태계를 바꿔야 한다고 말한다. 그렇다면 비즈니스 퀀텀 점프의 기회는 어디서 찾을 수 있을까? 리테일 기업의 경쟁력을 강화하기 위해서는 온·오프라인을 융합하고 ‘고객경험’을 중시해야 한다. 『리테일 4.0』에서는 이를 실천하기 위한 10가지 법칙을 제시한다. 그리고 실제 이 법칙을 적용하고 있는 아마존, 디즈니랜드, HSBC, 시세이도, 파타고니아 등의 글로벌
기업 사례도 담았다. 미국과 유럽을 각각 대표하는 세계적인 마케팅 전문가의 안내로 리테일 4.0 시대의 성공 전략을 만나보자.
Developments in the Caribbean
Advances in Computer Science for Engineering and Education
Proceedings of ICTIS 2018, Volume 2
Information and Communication Technology for Intelligent Systems
ESORICS 2018 International Workshops, DPM 2018 and CBT 2018, Barcelona, Spain, September 6-7, 2018, Proceedings
Public Service Excellence in the 21st Century
The book gathers papers addressing state-of-the-art research in all areas of Information and Communication Technologies and their applications in intelligent computing, cloud storage, data mining and software analysis. It presents the
outcomes of the third International Conference on Information and Communication Technology for Intelligent Systems, which was held on April 6–7, 2018, in Ahmedabad, India. Divided into two volumes, the book discusses the
fundamentals of various data analytics and algorithms, making it a valuable resource for researchers’ future studies.
Role of Blockchain Technology in IoT Applications, Volume 115 in the Advances in Computers series, reviews the latest information on this topic that promises many applications in human life. According to forecasts made by various
market research/survey agencies, there will be around 50 Billion connected devices (IoT) by 2020. Updates in this new release include chapters on the Technical Aspects of Blockchain and IoT, Integrated Platforms for BlockchainEnablement, Intersections Between IoT and Distributed Ledger, Blockchain and Artificial Intelligence: How and Why Combining These Two Groundbreaking Technologies, Blockchain Applications in Health Care and Opportunities and
Advancements Due to New Information Technology Frameworks, and more. Explores blockchain technology research trends in secured device to device communication Includes updates on secure vehicular communication (VANET) using
blockchain technology Provides the latest on secure IoT communication using blockchain technology Presents use cases of blockchain technology in healthcare, the food chain, ERP and other emerging areas
This book presents a system view of the digital scientific and technological revolution, including its genesis and prerequisites, current trends, as well as current and potential issues and future prospects. It gathers selected research papers
presented at the 12th International Scientific and Practical Conference, organized by the Institute of Scientific Communications. The conference “Artificial Intelligence: Anthropogenic Nature vs. Social Origin” took place on December 5–7,
2019 in Krasnoyarsk, Russia. The book is intended for academic researchers and independent experts studying the social and human aspects of the Fourth Industrial Revolution and the associated transition to the digital economy and
Industry 4.0, as well as the creators of the legal framework for this process and its participants – entrepreneurs, managers, employees and consumers. It covers a variety of topics, including “intelligent” technologies and artificial
intelligence, the digital economy, the social environment of the Fourth Industrial Revolution and its consequences for humans, the regulatory framework of the Fourth Industrial Revolution, and the “green” consequences, prospects and
financing of the Fourth Industrial Revolution.
This book goes beyond the hype, delving into real world technologies and applications that are driving our future and examines the possible impact these changes will have on industries, economies and society at large. It details the
actions governments and regulators must take in order to ensure these changes bring about positive benefits to the public without stifling innovation that may well be the future source of value creation. It examines how organisations in a
world of digital ecosystems, where industry boundaries are blurring, must undertake radical digital transformation to survive and thrive in this new digital world. The reader is taken through a framework that critically examines (i) Digital
Connectivity including 5G and IoT; (ii) Data Capture and Distribution which includes smart connected verticals; (iii) Data Integrity, Control and Tokenisation that includes cyber security, digital signatures, blockchain, smart contracts, digital
assets and cryptocurrencies; (iv) Data Processing and Artificial Intelligence; and (v) Disruptive Applications which include platforms, virtual and augmented reality, drones, autonomous vehicles, digital twins and digital assistants.
Technology Optimization and Change Management for Successful Digital Supply Chains
First EAI International Conference, DIONE 2020, Florianópolis, Brazil, March 19-20, 2020, Proceedings
Mit Algorithmen zum wirtschaftlichen Erfolg
19th International Conference, Saint Petersburg, Russia, July 1–4, 2019, Proceedings, Part V
Handbook of Research on Driving Transformational Change in the Digital Built Environment
Künstliche Intelligenz
The importance of demonstrating the value achieved from IT investments is long established in the Computer Science (CS) and Information Systems (IS) literature. However, emerging
technologies such as the ever-changing complex area of cloud computing present new challenges and opportunities for demonstrating how IT investments lead to business value. Recent reviews
of extant literature highlights the need for multi-disciplinary research. This research should explore and further develops the conceptualization of value in cloud computing research. In
addition, there is a need for research which investigates how IT value manifests itself across the chain of service provision and in inter-organizational scenarios. This open access book
will review the state of the art from an IS, Computer Science and Accounting perspective, will introduce and discuss the main techniques for measuring business value for cloud computing in
a variety of scenarios, and illustrate these with mini-case studies.
This book offers a synthesis of investigations on the ethics, governance and policies affecting the design, development and deployment of artificial intelligence (AI). Each chapter can be
read independently, but the overall structure of the book provides a complementary and detailed understanding of some of the most pressing issues brought about by AI and digital innovation.
Given its modular nature, it is a text suitable for readers who wish to gain a reliable orientation about the ethics of AI and for experts who wish to know more about specific areas of the
current debate.
This is a story of reinvention. Jim Whitehurst, celebrated president and CEO of one of the world's most revolutionary software companies, tells first-hand his journey from traditional
manager (Delta Air Lines, Boston Consulting Group) and “chief” problem solver to CEO of one of the most open organizational environments he'd ever encountered. This challenging transition,
and what Whitehurst learned in the interim, has paved the way for a new way of managing—one this modern leader sees as the only way companies will successfully function in the future.
Whitehurst says beyond embracing the technology that has so far disrupted entire industries, companies must now adapt their management and organizational design to better fit the
Information Age. His mantra? “Adapt or die.” Indeed, the successful company Whitehurst leads—the open source giant Red Hat—has become the organizational poster child for how to reboot,
redesign, and reinvent an organization for a decentralized, digital age. Based on open source principles of transparency, participation, and collaboration, “open management” challenges
conventional business ideas about what companies are, how they run, and how they make money. This book provides the blueprint for putting it into practice in your own firm. He covers
challenges that have been missing from the conversation to date, among them: how to scale engagement; how to have healthy debates that net progress; and how to attract and keep the “Social
Generation” of workers. Through a mix of vibrant stories, candid lessons, and tested processes, Whitehurst shows how Red Hat has blown the traditional operating model to pieces by emerging
out of a pure bottom up culture and learning how to execute it at scale. And he explains what other companies are, and need to be doing to bring this open style into all facets of the
organization. By showing how to apply open source methods to everything from structure, management, and strategy to a firm's customer and partner relationships, leaders and teams will now
have the tools needed to reach a new level of work. And with that new level of work comes unparalleled success. The Open Organization is your new resource for doing business differently.
Get ready to make traditional management thinking obsolete.
This book features high-quality, peer-reviewed research papers presented at the First International Conference on Computer Science, Engineering and Education Applications (ICCSEEA2018),
held in Kiev, Ukraine on 18–20 January 2018, and organized jointly by the National Technical University of Ukraine “Igor Sikorsky Kyiv Polytechnic Institute” and the International Research
Association of Modern Education and Computer Science. The state-of-the-art papers discuss topics in computer science, such as neural networks, pattern recognition, engineering techniques,
genetic coding systems, deep learning with its medical applications, as well as knowledge representation and its applications in education. It is an excellent reference resource for
researchers, graduate students, engineers, management practitioners, and undergraduate students interested in computer science and their applications in engineering and education.
A Bold Transition to Next Generation Networking
Indicators, Models and Assessment for Industry 5.0
Computational Science and Its Applications – ICCSA 2018
Computational Science and Its Applications – ICCSA 2019
Healthcare Value Proposition
Igniting Passion and Performance
The six volumes LNCS 11619-11624 constitute the refereed proceedings of the 19th International Conference on Computational Science and Its Applications, ICCSA 2019, held in Saint Petersburg, Russia, in July 2019. The 64 full papers, 10 short papers and 259 workshop
papers presented were carefully reviewed and selected form numerous submissions. The 64 full papers are organized in the following five general tracks: computational methods, algorithms and scientific applications; high performance computing and networks; geometric
modeling, graphics and visualization; advanced and emerging applications; and information systems and technologies. The 259 workshop papers were presented at 33 workshops in various areas of computational sciences, ranging from computational science technologies to
specific areas of computational sciences, such as software engineering, security, artificial intelligence and blockchain technologies.
PRAISE FOR THE ANALYTICS LIFECYCLE TOOLKIT "Full of wisdom and experience about analytics, this book's greatest strength is its lifecycle approach. From framing the question to getting results, you'll learn how analytics can really have an impact on
organizations." —Thomas H. Davenport, Ph.D., Author of Competing on Analytics and Only Humans Need Apply "This book condenses a lot of deep thinking on the wide field of analytics strategy. Analytics is not easy—there are no quickie AI/BI/ML shortcuts to
understanding your data, your business, or your processes. You have to build a diverse team of talent. You have to respect the hazards of 'fishing expeditions' that may need false-discovery-rate adjustments. You should consider designed experiments to get the true behavior of
a process, something that observational data may hint at, but not provide complete understanding. There are dimensions of data wrangling, feature engineering, and data sense-making that all call for different skills. But with deep investment in analytics comes deep insight
into processes and tremendous opportunity for improvements. This book puts analytics in the context of a strategic business system, with all its dimensions." —John Sall, Ph.D., SAS co-founder and chief architect of JMP "The Analytics Lifecycle Toolkit provides a clear
prescription for organizations aiming to develop a high-performing and scalable analytics capability. Greg organizes and develops with unusual clarity some of the critical nontechnical aspects of the analytics value-chain, and links them with the technical as building blocks in
a comprehensive practice. Studying this map of how to negotiate the challenges to effectiveness and efficiency in analytics could save organizations months, or even years of painful trial and error on the road to proficiency." —Scott Radcliffe, Executive Director, Data Analytics
at Cox Communications "Many books exist that answer the question 'what is the right tool to solve a problem?' This is one of the few books I've read that answers the much more difficult question 'how do we make analytics become transformative throughout our
organization?' Incorporating elements of data science, design thinking, and organizational theory, this book is a valuable resource for executives looking to build analytics into their organizational DNA, data scientists looking to expand their organizational reach, and
analytics programs that teach students not just how to do data science, but how to use data science to affect tangible change." —Jeremy Petranka, Ph.D., Assistant Dean Master of Quantitative Management at Duke University's Fuqua School of Business "This book is the
'thinking person's guide to analytics.' Greg has gone deep on some topics and provided considerable references across the analytics lifecycle. This is one of the best books on analytics I have read…and I think I have read them all!" —Bob Gladden, Vice President, Enterprise
Analytics, Highmark Health
Companies across different industries are launching technology-enabled (digital) business transformation programs to improve their strategic, tactical, and operational supply chain processes. The greatest challenges that they are facing include the lack of preparation and
knowledge of the digital transformation life cycle and poorly addressing or neglecting the “people-related” aspects of them. Therefore, improvement initiatives have been short-lived or incomplete, and expected business benefits have not been achieved or materialized.
Technology Optimization and Change Management for Successful Digital Supply Chains is a pivotal reference source that provides vital research on the application of digital business transformation programs to improve strategic, tactical, and operational supply chain
processes. While highlighting topics such as maturity models, predictive analysis, and communication planning, this publication explores the limited literature in the field of digital supply chain optimization and business transformation, and complements it with practical and
proven tactics from the industry. This book is ideally designed for program managers, engineers, students, and practitioners seeking current research on the field’s latest best practices on digital supply chain enablement.
Analytics Best Practices: A Business-driven Playbook for Creating Value through Data Analytics
Data Privacy Management, Cryptocurrencies and Blockchain Technology
Security, Privacy and Trust in the IoT Environment
Emerging Research and Opportunities
IBM Reference Architecture for High Performance Data and AI in Healthcare and Life Sciences
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